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Rider Profile 
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Frequency of Using DATA 
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Length of Time Using DATA 
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Purpose of This Trip 
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Mode to stop 
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Bus Systems Used in Past Thirty Days 
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Number of Transfers in Current Trip 
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Fare media used 
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Demographics 
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Income 

9/3/2015 

12 



Age 
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Ethnicity 
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Employment by Segment 
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Customer Satisfaction 
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Overall satisfaction ratings by rider segment 
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Distribution of Satisfaction Ratings 
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Top Scores for Each Component of GoDurham Service 
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Selected as One of Top Three to Improve 
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Relationship between overall performance rating 
and ratings of individual service elements 
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Communication 
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Age and the use of smart phones 
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Preferred information sources 
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Rider Profile 
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BCC Affiliation with Duke University 
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Use of BCC in past 12 months 
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Trip Purposes in Past Month in 2011 and 2015 
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Demographics 
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BCC and GoDurham Riders’ Employment 
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BCC and GoDurham Riders’ Income 
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BCC and GoDurham Riders’ Age 
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Customer Satisfaction 
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Overall Service Ratings, BCC and DATA 
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Change in high score ratings of specific aspects of 
BCC service measured in both 2011 and 2015 
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Top three service improvements 
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Service Ratings of GoDurham & BCC 
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Net Promoter Score 
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Communication 
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Cell and smartphones 
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Questions? 

• Dr. Hugh Clark, CJI Research Corporation 
hughclark@cjiresearch.com 
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